Hold-TimeAdvantage

Sound Marketing Resources

On-Hold...the Smart
Marketer’s Choice
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Cross-sell
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Average Monthly Cost $3,000 | $2,000 [ $1,000 | $ 500 | $ 300 | $ 275 | $ 250 $100

Cost per 20 Prospects $ 150 | $ 100 | $ 50 | $ 25 | $ 15 | § 14 | $ 13 $ 5




